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Hello!
I am Lumia
Huhdanpää-Jais

BBA in Marketing
LINK project manager
Little green person and
permaculture teacher
Ethical marketing & sustainable
website agency entrepreneur



Ethical marketing?
Ethical marketing is a strategy

where businesses commit to open,
transparent, responsible, and fair
practices and communicate these

values to their target market. 
- masterclass.com

It's about weaving honesty, fairness,
and responsibility into everything
you do. It's not a one-off project —

it's a long-term approach that
should guide your brand daily.

- cim.co.uk

Ethical Marketing promotes
products or services in a fair,

honest, and responsible way and
avoids misleading claims and

respects customers. 
- theknowledgeacademy.com

Is this enough?



Coming from permaculture...

EARTH CARE
Care for the Earth: soil,
water, air, living beings,

systems...

PEOPLE CARE
Care of self, loved ones,

community and the
whole of humanity.

LIMITS OF
RESOURCE USE AND

CONSUMPTION
Also called fair share. Put

limits to consumption
and living beyond our

planetary means.



Ethical marketing needs to
Be 

Honest
Fair
Transparent
Respect privacy
Respectful to
customers

But isn’t this like the

bare minimum?

Promote sustainable
products & services
Be respectful to
everyone involved
Be sustainable (tech &
content)
Use resources wisely
(Earth and human)

It should also

Affects all operations



You can’t ethically market an
unethical operation



LINK Project
Erasmus+ project LINK (Learning, Inspiring,
Networking, Knowledge-sharing) aims to 

improve organizational capacity of its partners to
teach & tutor more people
empower community members by teaching and
tutoring
create a new network of peers
facilitate wider knowledge dissemination to inspire
and guide similar organizations



Marketing LINK

Goals
Reach the people who will

benefit from what we do

Actions include:
Retreat
Tutoring

Creating connections network

the Convergence

People we want to reach
Current community membersPeople on their edgesPeople searching for solutionsCommunity leaders and

practitioners
The wider sustainability

community

Tools
Website

Community & peers
Networking

Social media



Our operation & marketing
Honesty

Describe the project as it is
Be truthful about limits and resources

Start where we are

Fairness Privacy
Listen to our needs

Share work fairly
No unfair practices in team or marketing

Aim for equity in access

Privacy policy adhered to
EU-hosted tools whenever possible

Data respected highly

First action: website
Open for all to join - but concentrated

marketing

Transparency and openness



Our operation & marketing
Promoting sustainability

The whole idea of LINK is to share and
better teach about sustainability and

regenerative thinking!

Resource use
Website built to last and tech sustainable

Building structures to last & do again
Reusable content

Do as much as we can, but not more

Listening, listening, listening
Respect our and others’ skills and limits

Come as you are
Speaking to peers
No manipulation

Respecting everyone



Roses
Website front & center

Website practical and long-lived

Using alternative tools like
Bluesky together

Networking & peer sharing

Concentrating on what we can
and our skills & building on them

Thorns & buds
Using corporate monoculture

tools like Meta (Whatsapp,
Facebook, Instagram) or Zoom

Stretching ourselves too thin

Peer sharing could be more
effective



Know what you are doing, so you can communicate it clearly. 
Work ethically internally on ecological, social and governance levels.

Create your “skeleton”, often website, first. Can’t be on rented property!
It’s an investment, not a consumable.

Bring in networks and peers, and encourage (or even expect sharing) &
spreading the word, be it face to face, online or both.

Do what you can, but don’t stretch yourself too thin.

Essentials for ethical small projects & orgs



Thank you!
Lumia Huhdanpää-Jais

lumia@chaseandsnow.com

www.chaseandsnow.com


